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Legislative Issues

Short Term Rentals °
Gambling °
Sports Marketing °

2Alcohol * Employer Mandates

RFRA 2 COVID-19 Safe Harborl

Hotel & L Asseciation
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THE GOOD
* HB276 “Marketplace Facilitator”
* HB448 “Lodging Facilitator”

THE BAD
* SB162 “Preemption Lite”

THE UGLY

* HB523 ”PreemM' ¥
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From Many

* HB 76, 271,539, 674, 738, 836,
879, 887 | SB 146, 152, 198, 205

Came One

* HB879 — Alcohol Delivery,
Tastings, Permitting, Distance
Requirements
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Social Issues

Hate Crimes

* HB426 requires that the
prosecution must give notice to
the defendant that an enhanced
penalty is being sought as a result
of a hate crime




COVID-19 Safe Harbor

Georgia COVID-19 Pandemic
Business Safety Act

* SB359 Provides certain
immunities for businesses from
liability claims regarding
COVID-19
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Mark Jaronski,
Deputy Commissioner, Tourism
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PRESENTATION OUTLINE

Today’s Agenda

» Georgia Safety Promise

« Visitor Information Centers

» State Resident Marketing Campaign




GEORGIA SAFETY PROMISE



GEORGIA SAFETY PROMISE

GeorgiaSafetyPromise.com




GEORGIA SAFETY PROMISE

Overview

A statewide campaign from the Governor’s Office and the Georgia Department of
Health that encourages businesses and the public to agree to simple, but critical,

measures that will keep Georgians safe from COVID-19, minimize spread of the virus,

and keep Georgia open for business.




“I,M IN.”

The Promise

* Bysaying, “I'm in.” and committing to the Georgia Safety Promise, you or your business

are committed to:

THE GEORGIA SAFETY PROMISE

Wear Face Wash Your A
Covering Hands —
N\

*’e o
r. Sanitize

@)
Stay Six H}\ ,
Surfaces Feet Apart (\6




MAKING THE PROMISE

Resources & Materials
*  When you join more than 900 Georgia businesses that have already made the promise,
you’ll have access to materials so you can share your commitment with your customers,
friends, and family.
« Digital toolkit with printable flyers, social media graphics, and more.
* Need PPE and sanitizing products for your workplace or home? Our Georgia
Suppliers Interactive List & Map of companies around the state that can help you
with PPE and sanitizing products.

» The latest news and updates on the campaign.



VISITOR INFORMATION CENTERS



REOPENING the VICS

A Phased Approach
« On Monday, we reopened our Visitor Information Centers in Augusta and West Point as

part of a phased test.

 During this test, we will gain an understanding of how new safety equipment and

installations are performing, as well as gauge the needs and requirements of our staff

and visitors.







RESIDENT CAMPAIGN:
EXPLORE YOUR GEORGIA



RESIDENT CAMPAIGN: EXPLORE YOUR GEORGIA

Approach

 Cannot overtly communicate ‘travel now’ broadly given the times, but want to capture
Georgians who are actively planning & traveling (in some cases out of state).
« Competition is all saying “we’re here when you're ready”
» We can differentiate by being distinctive to Georgia.
» Leverage successful “Invitation to Explore” campaign and evolve the creative based on
traveler sentiment and needs (outdoors, beach, small towns, road trips).

 Capture Georgians who are willing and able to travel and convince them to stay in state.




RESIDENT CAMPAIGN: EXPLORE YOUR GEORGIA

Integrated Media

* Four week test:
 Last week of July through last week of August

* 100% digital to allow for optimization and need to rapidly respond to shifting

traveler sentiment.

» Leveraging user-generated content.




@samanthastaylor

Escape isn’t worlds away.
It’s in the mountain air of Georgia.
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WEBSITE PERFORMANCE

Great news for hotel & lodging listings

* More than double the number of views year-over-year.

Views of Accommodations Pages

Pageviews Pageviews (previous year) The chart on the left
40K looks at the number of
times people found the
30K Places to Stay pages on

ExploreGeorgia.org
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Mark Jaronski
Deputy Commissioner, Tourism
Georgia Department of Economic Development
(404) 962-4082
mjaronski@Georgia.org



Chip Rogers,
President & CEO
AHLA




AHLm Working for YOU. s

G ETTI N G » Securing hotel-specific rules and
provisions in the CARES Act -

ﬂE‘?Elgéo'rg » Garnering support for ﬂﬂ‘%{‘\
CMBS lenience AN,

P d d
LISTEN rovongoaeone g0

BUILDING SUPPORT FOR YOU /&£ &% Fo@NNlm

o CNBC
IN THE MEDIA oo i

Zlye New Jork Time
» Gaining non-stop news coverage - 14 billion media impressions Chc i\t = @ =
> Shaping the narrative through a steady stream of new hotel data @ﬂ]k maﬁlﬁn@m ?p@ﬁt
> Shaping the narrative to bolster support for YOU! THE WALL STREET JOURNAL.

Securing a sit-down with
the President &
Cabinet Members

Ongoing outreach to
Senate and

Congressional
leadershi
WE ARE JUST GETTING STARTED! - P
» Launched the first industry-wide enhanced cleaning standard — Safe Stay \_
safe » Created the Back to Business Webinar Series and online resource center Generatmg
144,006

Stay » Planning national campaigns to inspire travel

» Advocating for hotels in all future COVID-19 legislation member letters to Congress



Hotel Industry Unites Around Safe Stay:

Common Standards on Health, Safety & Cleanliness

Exclusive: Hotel Industry Issues Coronavirus TODAY @

Safety Guidelines before Anticipated Travel | . . ’
Surge GLOBAL BUSINESS TRAVEL ASSOCIATION
e —————

QU What will hotel visits be like? Here’s y "A‘: :OA
CNEC your room-by-room look at the future

The Most Important Word in the At P ’
Hospitality Industry? ‘Clean’ Ehc N el ﬁﬂl’k @111185 ‘“hSmal

W '"We Need to Balance Sanity and Risk'. Is it ht
M‘ﬂ!‘lhﬁ?}\\\[ atc Safer tO Stay at a HOtel Or Airbnb During \ ng ..::.. ASSOCIATED LUXURY HOTELS
Your Summer Vacation? INTERNATIONAL
Hotels vs. Airbnb: Has Covid-19 Ehe New Vork Times @ !;)9\’5!)[19 : ;J\&
Disrupted the Disrupter? \ ABHOOD

National Association of
Black Hotel Owners,
Operators & Developers




Hotel Industry Releases Top 5 Requirements to
Travel Safely

The Safe Stay Guest Checklist includes:

1.

Require face coverings in all indoor public spaces and practice of
social distancing in all common areas at the hotel.

Choose contactless options, where available, including online
reservations, check-ins, and payments.

Consider daily room cleaning, only if necessary. Ask the hotel
about your options.

Request contactless room service delivery.

Refrain from traveling if you have, or recently had, any symptoms
of COVID-19 or contact with anyone diagnosed with COVID-19.

Safe
Guest Checklist

Guest and Employee Safety is the Hotel Industry’s Priority.
Follow these 5 requirements to have a Safe Stay!

& FACE COVERINGS REQUIRED.
PRACTICE SOCIAL DISTANCING.
Required in allindoor public spaces and common areas.

CHOOSE CONTACTLESS OPTIONS, WHERE AVAILABLE.
This includes online reservations, check-ins, and payments.

=5\ CONSIDER DAILY ROOM CLEANING, ONLY IF

NECESSARY.
Ask the hotel about your options.

-~
IJ REQUEST CONTACTLESS ROOM SERVICE DELIVERY.

Choose to have room service delivered outside of the guest room

# REFRAIN FROM TRAVELING IF ILL.
This includes if you have, of recently had, any symptoms of COVID-19
or contact with anyone diagnosed with COVID-19.




Creation of Employee Training Course Against Safe

Stay Guidelines

PHASE 1: ONLINE COURSE

* Mobile friendly online course based on approved

guidelines
* Developed by AHLEI
* Includes certificate of completion / record of

training per employee
* Subject Matter Expert group compiled to provide

feedback during course build out

* Launched July 6th
Safe

Stay,




Future Direction: Endorsements,
Checklist

o-branding &

AN

[y’ SAFE STAY
&L/ LOGO USAGE GUIDE

i L

This property is
commited to the
Safe Stay enhanced
cleaning program.

ENHANCED INDUSTRY-WIDE
HOTEL CLEANING STANDARDS
in response to COVID-19.

AHI.A“

ROR | AU A B4 N

ENHANCED INDUSTRY-WIDE
HOTEL CLEANING CHECKLIST
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Hotel Industry Priorities for CARES 4.0

Targeted Fix CMBS
PPP and Expand
Extension MSLF

Limited
Liability
Protections

Tax Credits
and Rebates

The Honorable Nancy Pelosi
Speaker of the House

U.S. House of Representatives
Washington, DC 20515

The Honorable Chuck Schumer
Democratic Leader

U.S. Senate

Washington, DC 20510

Re: Hotel Industry Priorities for COVID 4

July 20, 2020

A.Hl-lm.

The Honorable Mitch McConnell
Majority Leader

U.S. Senate

Washington, DC 20510

The Honorable Kevin McCarthy
Republican Leader

U.S. House of Representatives
Washington, DC 20515

Dear Speaker Pelosi, Leader McConnell, Leader Schumer & Leader McCarthy:

The hotel industry has been decimated by the COVID-19 health crisis. According to the Bureau of Labor
Statistics (BLS)', the leisure and hospitality sector has lost 4.8 million jobs since February. That is more
jobs than construction, manufacturing, retail, education, and health services combined. The human toll on
our employees and our workforce is devastating, with less than half currently employed. The economic
impact to our industry is equally as dramatic, estimated to be nine times greater than the September 11th
terrorist attacks. According to CBRE and STR?, the industry is expected to lose more than fifty percent of
its total revenue in 2020 — which would exceed $120 billion.

As Congress considers additional legislation to address the ongoing health crisis and economic fallout
from COVID-19, the hotel industry respectfully requests you to consider the following priorities:




Main Street Lending Facility

AHLAIl AAfloA @Latino  [Haenddo

HOTEL ASSOCIATION National Assoclation of
Black Hotel Owners,
Operators & Developers

June 26, 2020
The Honorable Steven T. Mnuchin The Honorable Jerome H. Powell
Secretary Chairman
Department of the Treasury Board of Governors of the Federal Reserve System
1500 Pennsylvania Avenue, NW 20th Street and Constitution Ave NW
Washington, D.C. 20220 Washington, DC 20551

Dear Secretary Mnuchin and Chairman Powell:

On behalf of the undersigned trade associations which represent the breadth and depth of the U.S.
domestic hotel industry, we thank you for your continued leadership in guiding our nation through this
unprecedented health and economic crisis. Our respective organizations represent the more than 2.3
million people that have found a career in the hotel industry, working at one of the more than 55,000 hotel
properties in the United States. The hotel industry contributes nearly $660 billion to U.S. GDP, including
nearly $100 billion in wages and $186 billion in local, state, and federal taxes.

B MAIN STREET

[¢#8] LENDING PROGRAM
w




Commercial Debt Relief

THE WALL STREET JOURNAL.

Lawmakers Ask Fed to Help Businesses
Struggling to Make Mortgage Payments *

—

AP nassociarep press

Wall Street-owned loans tricky for |
hoteliers in virus era s

Conqress of the United States
Bouse of Representatives
Bashington, BE 20515-3605

June 22, 2020
The Honorable Steven T. Mnuchin The Honorable Jerome H. Powell
Secretary Chairman
Department of the Treasury Board of Governors of the Federal Reserve
1500 Pennsylvania Avenue, NW 20th Street and Constitution Avenue, NW
Washington, DC 20220 Washington, DC 20551

Dear Secretary Mnuchin and Chairman Powell,

Respectfully,
Van Taylor Denny Heck
Member of Congress
Andy B v Al Lawson /
Member of Congyess Member of Congress

T o . ¥ %



@Congress of the United States

rises A
Washington, DE 20515

Jonths In Prior ¢
on 2009

worst 3 V covID- 19 2020 .

- Re April
oreat er| February  Mareh May 27, 2020
9/11 2001 August  Septemde ay 27,2020
November The Honorable Emily W. Murphy

Administrator

General Services Administration
1800 F Street, N'

Washington, DC 20405

I I ) Dear Administrator Murphy,
%

september October

We write today to express our concern about the negative impacts the D-19 pandemic will have
on the hotel and lodging industry, particularly impacts to the federal per diem rates for future Fiscal
Years ( s s who represent a state that is highly reliant on the travel and tourism
industry - and its recovery - we urge the General S« Admini ) to lock in future
federal per diem rates at levels. Due to stay-dt home ord 'y shutdowns, and
| produce

vely impacting the hotel qnd travel industry’s long-term

recovery.'

As you know, GSA Per Diem is calculated on a trailing 12 months basis from April of the prior
calendar year through March of the current calendar year, which is why setting an extended floor is
COVID-19 impacts from drastically lowering the per diem in future
try to make a full recovery, the floor should hL in place through at
least FY 2026. However, at a minimum, GSA should set the floor at current FY 2020 per diem rates
for FYs 2021 and 2022.

GSA

Section xxx. Continental United States (CONUS) Per Diem — Reimbursement Rates.
Notwithstanding in any other provision of law, in setting the per diem rates for fiscal
years 2021 to 2022 pursuant to sections 5702 and 5707 of title 5, United States Code, the
Administrator of General Services may not set a lodging allowance rate for any location
within the Continental United States at a level that is less than the rate set by GSA Per
Diem Bulletin FTR 20-01, dated August 8, 2019..

Leading Efforts to Ensure Per Diem Rate Freeze

[FULL COMMITTEE PRINT]
HOUSE OF REPRESENTATIVES

FINANCIAL SERVICES AND GENERAL GOVERNMENT
APPROPRIATIONS BILL, 2021

XXX, 2020.—Committed to the Committee of the Whole House on the State of the
Union and ordered to be printed

Mr. QUIGLEY of Illinois, from the Committee on Appropriations,
submitted the following

REPORT

[To accompany H.R. XXX]
The Committee on Appropriations submits the following report in

explanation of the accompanying bill making appropriations for Fi-
nancial Services and General Government for the fiscal year ending
September 30, 2021.

IN THE HOUSE OF REF

Be it enacted by
tives of the United S
3 SECTION 1. CONTINENTAL UNITED STATES (CONUS) PER

1
2
3
4
5
6
7

QVHLGOS1R20061620 143ml  (76298615)
May 18,2020 (434 pm)




Travel Incentive Legislation Progress

Reinstate Food and
Temporary Tax Credit Entertainment
Expense Deduction

EDA Grant Program Meeting & Events
for DMOs Tax Credit




Unveiling “Welcome Back” Campaign To Reassure
Consumers, Support Members, And Advance Advocacy

Priorities

Phased Campaign Rollout:

* Phase 1: Reassure Travelers

Welcome Back

AHLA's Road to Recovery Campaign Toolkit

Phase 1: Reassure Iravelers
AMERICAN HOTEL & ING ASSOCIATION

www.AHLA.com SaleSlay

* Phase 2: Recognize Our Hotel Heroes




Phase 1 : Reassure Travelers Hotels Are Safe & Drive

Advocacy Agenda on Road to Recovery

Campaign Elements:

& i
9 Welcomie BacK
A.t.'LA.._ A REPORT: BUSINESS TRAVEL OUTLOOK
F_ P — AHLEm ‘ @ L e e
§ ‘(':“7\:'}‘ / EDUCATIONAL INSTITUTE v
I:’(ZOVII%_-19
N recausions
2N pll ) i) wiiet
@#"E"W Eorkotels
”" i response to COVID-1

Safe Stay Guidelines Employee Training Welcome Back Toolkit Polling




Join HotelsACT to Support our Industry

\ PN : ;. Urge Congress to Save Hotel Jobs!
% \ . Text ACT to 1-855-471-6143

HETELSACT

All together powerful. AH Lm

AMERICAN HOTEL & LODGING ASSOCIATION



Questions?
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Contact Information

Jim Sprouse, Executive Director
J.Sprouse@GHLA.net (404) 771-299

Chris Hardman, Director of Governmental
Affairs & Membership

C.Hardman@GHLA.net (404) 772-9322

——
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