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Short Term Rentals
Gambling 
Sports Marketing
Alcohol
RFRA

Social Issues
Civil Justice Reform
Human Trafficking
Employer Mandates 
COVID-19 Safe Harbor



THE GOOD
HB276 “Marketplace Facilitator” 
HB448 “Lodging Facilitator”

THE BAD
SB162 “Preemption Lite”

THE UGLY
HB523 “Preemption”



From Many 
HB 76, 271, 539, 674, 738, 836, 
879, 887 | SB 146, 152, 198, 205 

Came One
HB879 – Alcohol Delivery, 
Tastings, Permitting, Distance 
Requirements



Hate Crimes
HB426 requires that the 
prosecution must give notice to 
the defendant that an enhanced 
penalty is being sought as a result 
of a hate crime 



Georgia COVID-19 Pandemic 
Business Safety Act

SB359 Provides certain 
immunities for businesses from 
liability claims regarding 
COVID-19
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G H L A U P D AT E
7 / 2 3 / 2 0



PRESENTATION OUTLINE

Today’s Agenda

• Georgia Safety Promise
• Visitor Information Centers
• State Resident Marketing Campaign



G E O R G I A S A F E T Y  P R O M I S E



GEORGIA SAFETY PROMISE



GEORGIA SAFETY PROMISE

Overview

• A statewide campaign from the Governor’s Office and the Georgia Department of 
Health that encourages businesses and the public to agree to simple, but critical, 
measures that will keep Georgians safe from COVID-19, minimize spread of the virus, 

and keep Georgia open for business.



“I’M IN.”

The Promise

• By saying, “I’m in.” and committing to the Georgia Safety Promise, you or your business 
are committed to:



MAKING THE PROMISE

Resources & Materials

• When you join more than 900 Georgia businesses that have already made the promise, 
you’ll have access to materials so you can share your commitment with your customers, 
friends, and family.

• Digital toolkit with printable flyers, social media graphics, and more. 
• Need PPE and sanitizing products for your workplace or home? Our Georgia 

Suppliers Interactive List & Map of companies around the state that can help you 
with PPE and sanitizing products.

• The latest news and updates on the campaign.



V I S I TO R  I N F O R M AT I O N  C E N T E R S



REOPENING the VICS

A Phased Approach

• On Monday, we reopened our Visitor Information Centers in Augusta and West Point as 
part of a phased test. 

• During this test, we will gain an understanding of how new safety equipment and 

installations are performing, as well as gauge the needs and requirements of our staff 
and visitors.



REOPENING the VICS



R E S I D E N T  C A M PA I G N :
E X P L O R E  Y O U R  G E O R G I A



RESIDENT CAMPAIGN: EXPLORE YOUR GEORGIA

Approach

• Cannot overtly communicate ‘travel now’ broadly given the times, but want to capture 
Georgians who are actively planning & traveling (in some cases out of state). 

• Competition is all saying “we’re here when you’re ready”

• We can differentiate by being distinctive to Georgia.
• Leverage successful “Invitation to Explore” campaign and evolve the creative based on 

traveler sentiment and needs (outdoors, beach, small towns, road trips).
• Capture Georgians who are willing and able to travel and convince them to stay in state.



RESIDENT CAMPAIGN: EXPLORE YOUR GEORGIA

Integrated Media

• Four week test:
• Last week of July through last week of August

• 100% digital to allow for optimization and need to rapidly respond to shifting 

traveler sentiment.
• Leveraging user-generated content.



PROMOTED PINS

RESIDENT CAMPAIGN: EXPLORE YOUR GEORGIA



WEBSITE PERFORMANCE

Great news for hotel & lodging listings

• More than double the number of views year-over-year.
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Working for YOU. 

144,006
member letters to Congress



Exclusive: Hotel Industry Issues Coronavirus 
Safety Guidelines before Anticipated Travel 

Surge

Hotels vs. Airbnb: Has Covid-19 
Disrupted the Disrupter?

'We Need to Balance Sanity and Risk'. Is it 
Safer to Stay at a Hotel or Airbnb During 

Your Summer Vacation?

What will hotel visits be like? Here’s 
your room-by-room look at the future

The Most Important Word in the 
Hospitality Industry? ‘Clean’

Hotel Industry Unites Around Safe Stay: 
Common Standards on Health, Safety & Cleanliness



The Safe Stay Guest Checklist includes: 
1. Require face coverings in all indoor public spaces and practice of 

social distancing in all common areas at the hotel.
2. Choose contactless options, where available, including online 

reservations, check-ins, and payments.
3. Consider daily room cleaning, only if necessary. Ask the hotel 

about your options.
4. Request contactless room service delivery.
5. Refrain from traveling if you have, or recently had, any symptoms 

of COVID-19 or contact with anyone diagnosed with COVID-19.

Hotel Industry Releases Top 5 Requirements to 
Travel Safely



Creation of Employee Training Course Against Safe 
Stay Guidelines

PHASE 1: ONLINE COURSE

• Mobile friendly online course based on approved 
guidelines

• Developed by AHLEI
• Includes certificate of completion / record of 

training per employee
• Subject Matter Expert group compiled to provide 

feedback during course build out
• Launched July 6th



Future Direction: Endorsements, Co-branding & 
Checklist 



Hotel Industry Priorities for CARES 4.0

Targeted 
PPP 

Extension

Fix CMBS 
and Expand 

MSLF

Limited 
Liability 

Protections

Tax Credits 
and Rebates



Main Street Lending Facility



Commercial Debt Relief

Lawmakers Ask Fed to Help Businesses 
Struggling to Make Mortgage Payments

Wall Street-owned loans tricky for 
hoteliers in virus era



Leading Efforts to Ensure Per Diem Rate Freeze

Section xxx.  Continental United States (CONUS) Per Diem – Reimbursement Rates.
Notwithstanding in any other provision of law, in setting the per diem rates for fiscal 

years 2021 to 2022 pursuant to sections 5702 and 5707 of title 5, United States Code, the 
Administrator of General Services may not set a lodging allowance rate for any location 
within the Continental United States at a level that is less than the rate set by GSA Per 

Diem Bulletin FTR 20–01, dated August 8, 2019..



Travel Incentive Legislation Progress

Rep. Dean Phillips (D MN-
3)

Temporary Tax Credit
Reinstate Food and 

Entertainment 
Expense Deduction

EDA Grant Program 
for DMOs

Meeting & Events 
Tax Credit



Unveiling “Welcome Back” Campaign To Reassure 
Consumers, Support Members, And Advance Advocacy 
Priorities 

Dean Phillips (D-MN)

Safe Stay Guidelines• Phase 1: Reassure Travelers

• Phase 2: Recognize Our Hotel Heroes

Phased Campaign Rollout: 



National Restaurant Association     •     Restaurant.org

Phase 1 : Reassure Travelers Hotels Are Safe & Drive 
Advocacy Agenda on Road to Recovery

Dean Phillips (D-MN)

Campaign Elements: 

Safe Stay Guidelines Employee Training Welcome Back Toolkit Polling 



Join HotelsACT to Support our Industry

All together powerful.
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